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Abstract 
  
In the digital age, the internet and social media have emerged 

as pivotal platforms shaping the political consciousness of youth 
worldwide. This research article delves into this phenomenon, 
focusing on Kazakhstan in the backdrop of international trends. It 
aims to unravel how digital media influences political awareness, 
engagement, and activism among young citizens, particularly in 
Kazakhstan while drawing parallels with global patterns. The 
study adopts a comparative approach, juxtaposing the Kazakhs-
tani experience against a tapestry of international instances, 
thereby uncovering unique regional dynamics alongside universal 
trends in digital political engagement.This analysis is grounded in 
a blend of quantitative data, detailed case studies, and theoretical 
frameworks from international relations and media studies. By 
examining the role of digital platforms in political mobilization, in-
formation dissemination, and opinion formation, the research un-
derscores the transformative impact of these technologies on y-
outh political participation. The Kazakhstani context, with its dis-
tinct historical, cultural, and political landscape, provides a rich 
case for understanding the interplay between technology and y-
outh political behavior in a transitioning society.The article contri-
butes to the literature by filling the gap regarding digital political 
engagement in non-Western contexts, particularly in Central Asia. 
It offers insights into the ways digital media serve as tools for po-
litical expression, community building, and civic activism among 
youth, highlighting the nuances of these interactions in Kazakhs-
tan 
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Introduction 
	
n recent years, researchers have increas-
ingly focused on new forms of political 
participation emerging with the advent of 

information and communication technologies 
(ICTs) and the internet, alongside the develop-
ment of civil society. This evolution has led to 
the emergence of two distinct forms of political 
participation: "online" and "offline" [1]. The 
role of media in democratic processes, particu-
larly their direct participation in electoral pro-
cesses, has been recognized at the level of in-
ternational instruments. The OSCE (Organiza-
tion for Security and Cooperation in Europe) 
Summit in Budapest in 1994 explicitly 
acknowledged the importance of the media and 
the mandate of the ODIHR (Office for Demo-
cratic Institutions and Human Rights) to "play 
an extended role in election observation, dur-
ing, and after the elections" [2]. The theo-
retical importance of understanding the impact 
of the internet and social media on youth polit-
ical consciousness lies in its ability to expand 
our comprehension of contemporary political 
participation and civic engagement. This in-
quiry is anchored in the intersection of commu-
nication theory, political science, and sociol-
ogy. It elucidates how digital platforms, as new 
public spheres, are redefining traditional no-
tions of political socialization and activism. 
Theories like the Network Society by Castells 
and the Public Sphere by Habermas are partic-
ularly relevant, as they provide a framework to 
analyze how digital networks and online dis-
course shape political identities and collective 
actions among youth. This research also con-
tributes to the growing field of cyber-politics, 
exploring how digital tools empower marginal-
ized groups, like women and young people, in 
politically restrictive environments. Incorporat-
ing the Kazakhstani context, it enriches the dis-
course with non-Western perspectives, chal-
lenging the universality of existing theories and 
potentially leading to the development of more 

inclusive and globally applicable theoretical 
frameworks. 

Digital technologies have been shown to 
play a crucial role in democratic processes, 
self-organization, self-help, and mutual learn-
ing. With wider access to quality digital ser-
vices and information, more women can partic-
ipate in these processes. Studies indicate that 
online violence against women significantly 
impacts their physical, psychological, social, 
and reproductive health, potentially limiting 
their access to online services and information 
and their chances of becoming active users of 
digital services [3].In Kazakhstan, according to 
a study by BRIF Research Group, youth spend 
several hours daily on social networks [4]. The 
most popular social networks among Kazakh-
stani youth are Instagram, VKontakte, and 
YouTube, regardless of the city. VKontakte is 
the most popular among the younger age group 
(15-18 years), while Instagram garners more in-
terest among schoolchildren and students. Fa-
cebook, in contrast, is less popular among Ka-
zakhstani youth, especially in the younger age 
group. Overall, recent data shows that social 
networks, messengers, and blogs lead with 
60.3%, followed by traditional media like Ka-
zakhstani television, newspapers, and radio at 
36.1%, and nearly one-third get news from Ka-
zakhstani internet resources (29.5%). Approxi-
mately one in five respondents identified their 
immediate environment as their primary source 
of information (22.2%). Digital technologies 
also play a key role in facilitating women's 
civic activity, communication ability, and mo-
bility. Access to digital devices enhances the 
influence and visibility of women's organiza-
tions and their agendas on the internet. Digital 
activism and social media campaigns may not 
replace offline activity in the foreseeable future 
but they can support women's demands and 
help activists organize communities and move-
ments. 

On average, Kazakhstani youth are sub-
scribed to and use two or more networks, with 
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Astana's youth being slightly more active. In 
contrast, youth from Shymkent are less active 
in social networks. The active development of 
social networks in the future may lead to a de-
crease in the intensity of socialization in real 
life. Active online friends typically meet less in 
real life, seldom go out for offline parties, and 
find it easier to discuss many issues online than 
to call or meet in person. On the other hand, 
online socialization allows young people to 
stay informed about events and react almost in-
stantly to any informational occasion. 

In Kazakhstan, the proportion of internet 
users out of the total population aged 6-74 years 
is 88.2%, with the male population among in-
ternet users at 88.5% and women at 88%. In Eu-
rope and Central Asia, 52 million women do 
not have access to mobile internet. Compared 
to men, women in this region are 4% less likely 
to use mobile internet, although they are 2% 
more likely to own mobile phones. With minor 
exceptions, women in this region also use the 
internet less for personal use [5]. 

The literature review for this study encom-
passes a broad spectrum of research focused on 
the intersection of digital media, political con-
sciousness, and youth engagement. A signifi-
cant body of work has been dedicated to under-
standing how the internet and social media in-
fluence political participation and civic engage-
ment among young people. Bennett and Seger-
berg's work on connective action provides a 
valuable framework for understanding how 
digital platforms facilitate collective action in 
new and dynamic ways [6]. Similarly, Earl and 
Kimport's examination of digitally enabled so-
cial movements offers insights into the chang-
ing landscape of activism in the digital age. The 
literature also delves into the impact of digital 
media on the political socialization of youth. 
For instance, studies by Bakker and de Vreese 
explore how social media platforms like Face-
book and Twitter serve as spaces for political 
discussion and engagement for young people 
[7].The role of digital literacy in shaping 

political engagement is another crucial aspect, 
as highlighted by Hobbs and McGee's work on 
media literacy and democratic engagement.
 However, there exists a gap in the literature 
concerning non-Western contexts, particularly 
Central Asia and Kazakhstan. This study aims 
to fill this void by exploring how the Kazakh-
stani youth engage with politics online, draw-
ing comparisons with global trends. The re-
search extends the discourse beyond Western-
centric models, providing a more inclusive un-
derstanding of the digital-political nexus. 

Methodology 
The methodology of this study combines 

both quantitative and qualitative research ap-
proaches to provide a comprehensive under-
standing of the subject. The quantitative aspect 
includes the analysis of data from surveys and 
polls conducted among the youth in Kazakh-
stan, focusing on their usage of social media 
and its correlation with political awareness and 
participation. This data will be complemented 
by secondary data sources, such as reports and 
statistics from relevant organizations and insti-
tutions. Qualitative research will involve case 
studies and content analysis. Case studies will 
be selected based on significant political events 
or movements in Kazakhstan that have had sub-
stantial youth involvement, particularly those 
that were organized or mobilized through social 
media platforms. Content analysis will be con-
ducted on social media platforms popular 
among Kazakhstani youth, such as VKontakte, 
Instagram, and YouTube, to understand the na-
ture of political discourse and engagement. Ad-
ditionally, the study will employ theoretical 
analysis, drawing on existing theories in politi-
cal science and communication studies to inter-
pret the findings within a broader conceptual 
framework. This approach will allow for a nu-
anced understanding of how digital media im-
pacts youth political consciousness in Kazakh-
stan in comparison with global patterns, provid-
ing valuable insights into the role of digital 
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technologies in contemporary political pro-
cesses. 

Results 
The pandemic and the ensuing mandatory 

quarantine led to a surge in information con-
sumption through both television and the inter-
net. In Kazakhstan, as in the rest of the world, 
there has been a decline in television viewer-
ship, while the proportion of internet users has 
been growing. However, citizens still tend to 
trust information received through traditional 
media (newspapers, radio, television) more 
than that from other sources. 

During 2020, due to the pandemic, there 
was an increase in television viewership in Ka-
zakhstan, affecting not only older age groups 
but also the youth. According to TNS data, the 
largest increase was noted in the 18-24 and 25-
34 age categories. There was also an increase in 
the average TV viewing time (+25%), with in-
formation-news (52%) and artistic (27%) pro-
grams being the most watched during the quar-
antine period. The pandemic also led to an in-
crease in the number of internet users in Ka-
zakhstan. In January 2021, the number of inter-
net users reached 15.47 million, a 5% increase 
(741,000 people) since the beginning of 2020. 
The internet penetration rate at the beginning of 
2021 was already 81.9%. Thus, in 2020, forced 
self-isolation increased the time Kazakhstani 
citizens spent in front of television screens and 
also led to an increase in internet resource con-
sumption, as work, education, and communica-
tion shifted online. Overall, according to vari-
ous sources, television still outpaces the inter-
net, but only marginally. Over 6 years, the share 
of TV decreased by 20%, while the share of the 
Internet increased by 25% [13]. 

In January 2021, the number of social me-
dia users reached 12 million, a 26% increase 
(2.5 million people) since the beginning of 
2020.In 2020, social networks firmly estab-
lished themselves as the primary communica-
tion channel with any audience, primarily 

because websites almost ceased to be a place 
for information consumption. They were re-
placed by social networks and messengers, 
where all current information is consumed, and 
individual services, where, for example, enter-
tainment content is consumed. Overall, in Ka-
zakhstan, the share of social media users in 
2021 amounted to 63.5%. 

According to theopenasia.net, in 2020, the 
most popular social network in Kazakhstan was 
vk.com. However, it is emphasized that this 
data may not correspond to reality, as the social 
network allows one user to open several pro-
files. Instagram follows (6.8 million), then Fa-
cebook (2.4 million), Odnoklassniki.ru (2.4 
million), with the list concluding with Tele-
gram (about 2 million users), Snapchat (1.8 
million users), and the professional network 
LinkedIn (790 thousand users). According to 
Statcounter data for 2020, in Kazakhstan, 
among social media, Pinterest leads (37.72%), 
followed by YouTube (20.41%), Vkontakte 
(14.89%), Facebook (13.54%), Twitter 
(11.3%), and Instagram (4.98%).Thus, differ-
ent resources provide almost diametrically op-
posite data on the popularity of various social 
networks in the country. It is important to note 
that users often create multiple accounts, mak-
ing it difficult to obtain accurate data. Some 
Kazakhstani researchers express the viewpoint 
that the data on the popularity of certain social 
networks in Kazakhstan are clearly inflated. In 
particular, this refers to the most politicized so-
cial network, Facebook, whose real penetration 
level may also be lower than the proportion of 
registered users [14]. Kazakhstanis are very se-
lective about the information posted on social 
networks, forums, and blogs. Thus, 16.54% of 
surveyed citizens fully trust it, 12.22% do not 
trust it at all, while the majority – 65.28% - trust 
it sometimes. This also applies to messages 
people receive via mobile messengers 
(WhatsApp, Telegram). 12.52% of surveyed 
citizens fully trust these messages, 61.64% trust 
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them sometimes, and 19.51% do not trust them 
at all. 

Experts note that one of the consequences 
of the pandemic is the growth of information 
literacy among the population, the ability to 
“filter” and recheck received information. De-
spite the rapid growth, popularity, and accessi-
bility of the internet, traditional media remains 
a more reliable source of information for Ka-
zakhstani citizens. However, this position is 
more typical for older age groups. Meanwhile, 
the younger audience has practically moved 
away from television, among which the highest 
internet coverage is observed. According to 
data from the Youth Research Center for 2020, 
only 1.4% of the youth do not use the internet. 
67.6% spend more than 3 hours a day on the 
internet. According to the same organization, 
among the sources of information for the youth, 
social networks, and blogs (61.5%) come first, 
followed by Kazakhstani republican channels 
(39.1%), and Kazakhstani internet sites 
(33.3%). It is clear that from the abundance of 
sources of information, the youth prefer social 
networks for several reasons, among which are 
the mobility of obtaining and disseminating in-
formation and the level of trust [15]. Overall, 
social networks are increasingly actualizing a 
new format of material presentation – not only 
more mobile but also more objective, where the 
tone, the ability of authors to empathize, and 
taking a “position of equals” are important. 
Therefore, one of the trends noted several years 
ago is the growth of social media, which acts as 
alternative media, where citizens themselves 
form content. In general, 2020 significantly in-
creased the importance of already gaining mo-
mentum on social media. At the same time, the 
pandemic was also the cause of a rapid increase 
in fake news, which affected the fact that citi-
zens began to learn to independently recheck 
information, and approach its selection more 
carefully. In this context, the level of trust in 
traditional media, which did not distribute un-
verified information as easily as bloggers and 

influencers on social networks could do, has 
somewhat increased. Regarding forecasts, it 
can be assumed that social media will continue 
to develop actively in Kazakhstan. Moreover, 
after the pandemic and the forced quarantine, 
social networks have become an integral part of 
the lives of an even greater number of citizens 
of the country. In turn, the increase in the num-
ber of users will entail an increase in the quality 
of content from opinion leaders, and popular 
bloggers. 

Discussion 
In the contemporary digital landscape, the 

emergence of information and communication 
technologies (ICTs) and the internet has signif-
icantly influenced new forms of political partic-
ipation, closely intertwined with the progres-
sion of civil society. This evolution has resulted 
in a dichotomy of political engagement, catego-
rizing it into "online" and "offline" forms [8]. 
The significance of media in democratic pro-
cesses, especially in electoral proceedings, is 
acknowledged at the international level. The 
OSCE (Organization for Security and Cooper-
ation in Europe) Summit in Budapest in 1994 
notably emphasized the media's role and the ex-
panded mandate of the ODIHR (Office for 
Democratic Institutions and Human Rights) in 
supervising elections before, during, and post-
election phases [9]. 

Digital technologies are pivotal in democ-
ratization, self-organization, self-assistance, 
and collective learning. Enhanced access to 
quality digital services and information cata-
lyzes the participation of women in these do-
mains. The detrimental impact of online vio-
lence against women, affecting their physical, 
psychological, social, and reproductive health, 
cannot be understated, often restricting their ac-
cess to online facilities and information, thus 
impeding their active engagement in digital ser-
vices [10]. 

In Kazakhstan, the engagement of youth 
with social networks is substantial. A study by 
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BRIF Research Group indicates that Kazakh-
stani youth spend several hours daily on social 
networks, with Instagram, VKontakte, and 
YouTube being the most frequented platforms. 
Specifically, VKontakte is predominantly used 
by the younger demographic (15-18 years). In-
stagram garners more interest among school-
children and students, whereas Facebook is 
comparatively less popular, particularly among 
the younger age group [11]. Contrary to pre-
vailing stereotypes about the unpopularity of 
traditional media among youth, a considerable 
segment still engages with Kazakhstani televi-
sion, newspapers, and radio. About one-third of 
the youth obtain news from Kazakhstani inter-
net resources, and roughly one in five considers 
their immediate social circle as a primary infor-
mation source. The role of digital technologies 
in facilitating civic activity, communication, 
and mobility among women is significant. Ac-
cess to digital devices notably enhances the in-
fluence of women's organizations and their 
agendas on the internet. Although digital activ-
ism and social media campaigns might not 
completely supplant offline activities shortly, 
they support women's causes and assist activ-
ists in organizing communities and movements. 
In Kazakhstan, youths are generally subscribed 
to and use more than two social networks, with 
those from Astana being slightly more active 
than their counterparts. However, youths from 
Shymkent show lesser engagement in social 
networks. The increasing reliance on social net-
works might lead to reduced real-life social in-
teractions among Kazakhstani residents. Online 
friends often opt for virtual discussions over 
real-life meetings, reducing the frequency of 
offline social gatherings. Nevertheless, online 
socialization ensures that young individuals are 
continuously informed and able to respond 
promptly to informational stimuli. The internet 
user base in Kazakhstan encompasses 88.2% of 
the population aged 6-74 years, with a balanced 
distribution between male and female users. 
Meanwhile, in Europe and Central Asia, 

approximately 52 million women lack access to 
mobile internet. Women in this region are 4% 
less likely to utilize mobile internet compared 
to men, despite being more likely to own mo-
bile phones. This disparity extends to internet 
usage for personal purposes, with women being 
less frequent users than men, barring a few ex-
ceptions. 

Conclusion 
    The findings of this study underscore the 

significant impact of digital platforms on youth 
political activism in Kazakhstan, particularly in 
the context of the recent pandemic and the re-
sulting shift towards increased digital media 
consumption. As traditional media consump-
tion patterns evolve, with a decline in television 
viewership and a rise in internet and social me-
dia usage, Kazakhstani youth are increasingly 
turning to digital platforms not just for infor-
mation but also for political engagement. The 
surge in social media use, particularly among 
the youth, highlights a pivotal shift in how po-
litical information is consumed and discussed. 
Social networks and blogs have become pri-
mary sources of political information, overtak-
ing traditional media channels. This transition 
signifies a broader change in the landscape of 
political activism, where digital platforms are 
not only mediums for information dissemina-
tion but also spaces for civic engagement and 
political discourse. The study reveals that de-
spite the general trust in traditional media, the 
youth in Kazakhstan are gravitating towards 
digital platforms for their political interactions. 
This inclination towards social media for polit-
ical discourse indicates a growing preference 
for more immediate, interactive, and diversified 
forms of political engagement. The ease of ac-
cessing information, the ability to engage in 
real-time discussions, and the wider reach of 
digital platforms have all contributed to this 
shift. Furthermore, the increase in digital liter-
acy and the ability to critically assess infor-
mation online among the youth are significant 
factors in this transformation. As young people 
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become more adept at navigating digital spaces 
and discerning reliable information, their ca-
pacity for informed political participation is en-
hanced. 

In conclusion, the rise of digital platforms 
as tools for political activism in Kazakhstan re-
flects a global trend of increasing reliance on 
digital media for political engagement. This 
shift presents both opportunities and chal-
lenges. While it offers a more inclusive and dy-
namic avenue for political participation, espe-
cially for the youth, it also raises concerns 
about the quality of information and the poten-
tial for misinformation. Therefore, understand-
ing and harnessing the power of digital plat-
forms for positive political activism, while mit-
igating their negative impacts, is crucial for fos-
tering a politically engaged and informed youth 
populace in Kazakhstan and beyond. 
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